
Colour is the language of dreams

I
t was Pablo Picasso who said: 
“Colours, like features, follow 
the changes of the emotions.” 
And there is no doubt that 
surroundings affect emotion-
al wellbeing. Various studies 
confirm this, but it is some-
thing we innately know anyway.  

Design factors such as colour, light, tone, 
shadows, acoustics and furnishings all 
have an impact on the health, perfor-
mance and engagement of those who 
live or work in a space.

For interior designers, this is the start-
ing point of any project, whether residen-
tial or commercial. The main points of 
consideration include: who is using the 
space, how are they using it, and how 
often. Whether it’s a family living room, 
an open-plan office or a Michelin-star 
restaurant, each space is different and 
requires individual consideration.

One of the most important factors in 
any space is colour. It influences per-
ception, mood, feelings and behaviour, 
so you need to get it right. Also, it’s  
important to note that colour is com-
pletely subjective. It evokes different 
reactions and responses from everyone.

To that end, the study of colour psy-
chology analyses the emotional and be-
havioural effects produced by colours 
and colour combinations. The concept of 
colour psychology is prevalent in mar-
keting, art and design as it is an integral 
part of their function. 

Essentially, we react to colour: it is in-
nate in us, we don’t control the reaction, 
it is automatic. Other influencing factors 
include the context of the colour and 
the individuals involved. For example, 
gender, age or culture can influence how 
colour is perceived. There’s also a caveat: 
findings are by no means absolute and 
there are always variables.

Various empirical studies find that red 
often signifies power, excitement, love 
and anger, while blue denotes mascu-
linity, high quality or competence. Pink 
can indicate sophistication, sincerity and 
femininity, while purple can signify au-
thority or power. Black can connote grief, 
sophistication and fear, while white can 
symbolise happiness, sincerity and pu-
rity. 

Interior designers must have an in-
timate relationship with colour, in that 
they understand colour impact and 
how colours work with each other. 
Combinations of tone and hue can cre-

Roisin Lafferty It influences 
and enhances your mood, your 
perception and your behaviour, so 
make sure to get your colour balance 
right when renovating your home
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We react to colour: 
it is innate in us, 
we don’t control 
the reaction, it is 
automatic

ate dramatic results. The 20th-century 
abstract artist Josef Albers spent years 
studying colour and creating artwork 
that experimented with unexpected 
and unusual colour combinations. Of-
ten using “clashing” colours, he pushed 
the boundaries of what people were 
used to. His work is still relevant de-
cades later.

As a practice, Kingston Lafferty Design 
is known for being playful with colour.
to page 2

Green is not the only colour that can 
work in a garden

Josef Albers: decades after the artist’s heyday, his work is still relevant

Turquoise walls, black and white decorative floor tiles and a luxurious bath and 
chrome fittings add a Moorish feel to this Moroccan-inspired bathroom

A jewel-toned kitchen feels more like a 
high-end cocktail bar

Bold geometric floor tiles in the entrance hall of this KLD-designed house contrast 
well with the warm mulberry-toned walls

While rich blue walls are becoming a little more iterated, the juxtaposition of a 
bright cherry red fireplace creates an unexpected and theatrical twist

• Two detached offi ce buildings

• Total area 1,868.6 sq. m (20,113 sq. ft) 

• Part occupied by BT Communications Ireland Ltd  

• Annual rent €45,900 pa

• Highly reversionary on letting vacant space

• Offers excess €1.475 million 

• Attractive capital value of €789 psm (€73 psf)
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•	 	Neighbourhood	commercial	centre	anchored	by	
Petrol	Filling	Station	t/a	Circle	K

•	 	Extending	to	approx.	2,882.4	sq.m	(31,026	sq.ft)	
GIA	on	approx.	1.21	hectares	(3.0	acres)

•	 	Total	passing	rent	€208,960	pa

•	 	WAULT	of	5.26	years

•	 	Potential	to	undertake	a	number	of	asset	
management	initiatives

•	 	Tenants	not	affected

•	 	Offers	sought	in	excess	of	€1.95m	/	NIY	9.74%	
(assuming	standard	purchaser	costs	9.96%)
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It is one of our trademarks. We 
take our clients on a journey, 
sometimes hesitantly, but al-
ways with great results. With 
our (often overcast) Irish cli-
mate, it is important to use any 
opportunity to inject colour 
into our lives and create spac-
es that have a positive impact 
on its users. 

As a nation, we are be-
coming bolder, or less con-
servative, and our tastes are 
maturing. We bring the best 
of what we see on our travels 
back with us in our imagi-
nations. 

This is reflected in our in-
creasingly creative, adventur-
ous and bespoke approach to 
applying our own personal-
ities to our home decor and 
ensuring that our homes are 
unique in design and reflec-
tive of ourselves. Colour is 

a tried and trusted way of 
achieving this. It is also highly 
economic. The transformative 
power of paint should not be 
underestimated.

One of the joys of my job is 
when you find a client who 
is adventurous, open-mind-
ed, who has travelled a lot 
and wishes to explore the 
full potential of their home 
through art, design and co-
lour. One such client crossed 
our paths last year. A profes-
sional woman, she had trav-
elled to many countries. Our 
brief was to encapsulate these 
travels and art and influences 
she had collected from New 
York, Italy and Marrakech, 
all providing wonderful pal-
ettes off which to work in her  
Victorian home.

We drew inspiration from 
Joseph Albers and opulent 
Italian mid-century interiors 

with strong nods to colourful 
Marrakech. We juxtaposed 
colours in searing shades such 
as maraschino-cherry red, 
jade green, cobalt blue and 
dandelion yellow along with 
moodier plum and soothing 
sage green. 

These saturated colours 
give each room a distinctive 
character and provide a full 
journey of emotions as you 
wander through the house. 
The daring tonal changes 
were deliberate to coincide 
with how she wanted to feel 

as she used the space. 
The opposite of corporate 

was our main brief. We sought 
to steer away from any ex-
pected colours in the kitchen 
and bathrooms, and instead to 
challenge what people often 
associate with these spaces. 
Instead of sterile white for the 
kitchen, we opted for jewel- 
toned luxury that felt more 
like a high-end cocktail bar 
than a practical kitchen, while 
still being functional.

As the light changes on each 
level of the house, so does the 

impact of the tones and the 
overall mood. The bedroom, 
for example, is a calm sanctu-
ary with deliberately selected 
muddy greens, which evoke 
serenity, calm and thoughts 
of nature; a bedroom needs 
to encourage sleep after all.

In pictures, the house 
definitely packs a colourful 
punch, but in reality it has an 
air of romance, passion and 
nostalgia about it. 

It is strangely calm and co-
cooning. It is a space where 
you want to linger in, and that 

was the desired effect. 
We were lucky we had a 

brave client in this case, and 
you do need to be courageous 
and visionary. Strong colours 
can be daunting, and often 
you might find a builder or 
even a painter who will advise 
that something won’t work. 
Take the chance.

Part of KLD’s success is 
that we take chances, we 
have experimented, and we 
have taken risks. With this 

project, even we were push-
ing our comfort zones; it was 
extremely bold, but the results 
exceeded our expectations. 
This project has been one of 
our most featured interna-
tionally, appearing in Archi-
tectural Digest Russia and 
Design Anthology UK.

Interest in the subject of  
colour psychology is growing, 
but there is a long way to go. 
No doubt new technologies 
and innovation will discover 

and reveal incredible findings. 
In the meantime, I encourage 
people to play and experiment 
with colour, push the bound-
aries, follow your instincts 
and enjoy the results.

Róisín Lafferty is the owner and 
founder of design companies 
Kingston Lafferty Design and 
Create By KLD. For more details, 
visit kingstonlaffertydesign.com 
or follow her on Instagram:  
@roisinlaffertykld
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KLD designed the interiors of Hatch Student living in Cork, creating interactive spaces

This room has strong nods to colourful MarrakechStrong colours can be daunting, but it’s worth taking a chance This home’s daring tonal changes were deliberateThe Vaults Parlour Café in Dublin, designed by KLD

1. Think colour
Never underestimate the 
importance of colour in 
your home. Colour schemes 
do not need to match. The 
colours will come from 
your paint choice, furniture, 
flooring, art, ornaments, 
glassware, even books and 
flowers. Think about what 
works with what. Choose 
colours that make you feel 
happy. Life is too serious. 
Allow your own personal 
space to be a positive place.

2. Be brave 
If you are unsure exactly 
what colour to use, try out 
a number of tester pots and 

add each colour to the wall 
beside each other. Test the 
colour in the location it is 
planned for.

3. Paint it
A great trick for upcycling 
or reinventing something 
is to paint it. On one of our 
projects, we took a beau-
tiful pine fireplace which 
felt dated and painted it 
white, totally transforming 
the aesthetic and giving it a 
luxurious feel. 

4. Art
Art is another way to bring 
colour into the home. The 
more colourful, the better. 

There is no end of art avail-
able, and if you are on a 
budget, you can get prints of 
your favourite art and have 
them framed. It can add so 
much to a space. 

5. Black and white
Remember, black and white 
are colours too. A classic 
combination, black and white 
is never out of fashion. The 
monochrome rainbow serves 
as a wonderful contrast to 
bolder colours of all hues. 
At KLD, we love black-and-
white chequered and mono-
chrome floors, especially 
when the walls they serve 
are bright vibrant colours. 

Róisín Lafferty’s top colour tips

‘A 
very special house 
in a very special 
setting, quite un-
like any other in 
Ireland.” This was 
the reaction of the 
vendor of Cam 
Lodge in Kilquade, 

Co Wicklow, when he first set eyes on it 
in 2000. The property began life as part of 
a Russian village built by an émigré with 
a penchant for exposed beams, leaded 
windows, shingle roofs and dacha-style 
cottages. 

“It had a sense of a mini-estate about it, 
partly due to the height of the trees - the 
gardens are spectacular, protected from 
the general environment by their own 
little microclimate,” the vendor told me.  

“The husband of the previous owner 
worked all over the globe, and the cou-
ple brought back specimens of exotic 
flora from three continents, including, I 
believe, Ireland’s tallest eucalyptus tree.

 “We were looking for a family home. 
When we bought Cam Lodge, we wanted 
to extend it, while keeping the Russian 
dacha-style theme, but on a slightly 
grander scale, and adding an ecclesias-
tical element as well. Basically, we em-
barked on what turned out to be a very 
long-winded expansion programme.” 

Wicklow County Council finally 
approved the plans, and the result is 
a unique property, set on 2.5 acres of 
award-winning gardens.

Grand is indeed the word for the  
triple-aspect drawing room with its 
cathedral-style vaulted ceilings, pol-
ished timber floors, exposed structural 
oak beams, and a fine stone chimney 
piece with a Jotul solid-fuel stove, all 
overlooked by a minstrel’s gallery with 

an ecclesiastical, architectural-salvage 
hardwood balcony rail. Beautifully lit 
by a floor-to-ceiling lead-panel win-
dow, the part-dual-height dining room 
also has exposed beams and a complex 
barrel-vaulted ceiling.

The west wing houses three bedrooms, 
two on the ground floor, both en suite, 
and the luxurious master bedroom on 
the first floor, approached from the stair-
well across a gallery overlooking the 
dining room below. This has both front 
and rear-facing balconies with stun-
ning views, an en-suite bathroom with 
a jacuzzi, and a dressing-room. The east 
wing has three more double bedrooms, 
the main guest bedroom en suite.

The west and east wings flank either 
side of the centrally-located kitchen. 

“The idea was that my mother, a lady 
now in her 80s, would have full auton-
omy with her own quarters – a living 
room, bedroom and bathroom, close 
to the communal kitchen,” the vendor 
explained. “The solution we arrived at is 
ideal for someone who wants extended 
family living with them, but not literally 
living with them.”

A jewel of a space, the Clive Christian 

bespoke kitchen, painted a vibrant mint 
green, has a vaulted beamed ceiling, pol-
ished timber floors, granite worktops, an 
Esse oil-fired range, a large central island 
and French windows to the garden.

With a 580-square-metre interior, 
Cam Lodge is a big house, but thanks to 
the ingenious design it has a distinctly 
warm, friendly, family ambience.

A major innovation was the addition of 
sporting facilities. There’s a hard-surface 
tennis court and the 176-square-metre 
pool house is home to a 12-metre heat-
ed swimming pool with double French 
doors opening to the poolside garden 
terrace, plus changing and shower/WC 
facilities, a sauna and a kitchenette. 

In addition, there’s a detached garage/
workshop, and a second, larger garage 
suitable for two to three cars adjacent 
to the tennis court.

The location is idyllic, in a sylvan set-
ting five kilometres from the retail, lei-
sure, sporting and educational amenities 
of Greystones and less than an hour from 
Dublin Airport. Cam Lodge is on the mar-
ket with a guide price of €2 million. For 
more information, contact Peter Kenny 
of Knight Frank at 01-6342466.

A Wicklow country house 
with a dacha dimension
It began life as part 
of a Russian-style 
mini-estate, and 
now Cam Lodge in 
Kilquade is on the 
market with a price 
tag of €2m, writes 
Ros Drinkwater 

COUNTRY 
HOUSE
OF THE 
WEEK

From top: the kitchen is a jewel of a space; the triple-aspect drawing room with its  
exposed structural beams; the living room also has exposed beams; the pool house

Cam Lodge: the property, once part of a Russian village built by an émigré, is grand but has a warm family ambience


