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THE SHAPE OF THINGS

M
ilan Design 
Week, the 
equivalent of 
the Oscars in 
the design in-
dustry and 
arguably the 
largest design 

exhibition in the world, was a wonder-
land of magical installations, inventive 
collaborations and playful products this 
year. The show, now in its 57th year, ran 
over six days last month from a trade 
centre or series of enormous exhibition 
halls on the fringes of Milan and also 
throughout the city - often in ‘borrowed’ 
landmark buildings, and in satellite ex-
hibition venues.  

Generally, I am not the most organised 
but, hating the feeling of missing out on 
secrets, this time I did my homework and 
it paid off. This year, the design world 
pushed Milan Design Week to a new level 
of imagination and creativity. Having 
spent four days in the city, I went home 
with a renewed energy, stimulated senses 
and an excitement about the endless 
design possibilities.

Described as one of the busiest years to 
date, it was difficult to fit everything in, 
but I gave it my best shot. This year was 
more of a celebration of design within 
the city of Milan itself rather than the 
trade show. Top brands were reimagined 
with clever and inventive installations 

and events punctuating the city streets, 
showcasing curated collections of fur-
niture, lighting, textiles and products.

Travelling over with the DFS design 
team, it was a chance to see where their 
inspiration for their collections come 
from, to gain an appreciation for the 
quality of the materials they work with 
and to see how they translate design 
concepts into reality. Two of their new 
designs stemmed from last year’s Milan 
adventure, the DFS Melody corner sofa 
and the DFS French Connection Hoxton. 
As a fellow designer, it is wonderful to 
see the development from inspiration 
to reality.

Brands are no longer selling product in 
the traditional method. With the change 
in fast-paced lifestyles, rapidly advancing 

technology and constant social media 
habits, the buzzword ‘experiential’ was 
the name of the game across the board.

With a constant stream of interna-
tional design inspiration imagery readily 
available on Instagram and Pinterest, 
it is more crucial than ever for brands 
to do something different to stand out 
among the highly competitive crowd in 
the saturated market. 

There is a general expectation of more. 
Customers want unusual and unexpect-
ed experiences. As a result, there was a 
need to re-think the usual trade show 
approach and be creative. There was a 
huge focus on creating encapsulating 
environments that made the visitor tap 
into their emotions and feel. A photo 
may be aesthetically beautiful, but an 
atmosphere gives so much more and 
leaves a longer-lasting impression. For 
brands, this is invaluable.

This emotive approach appeals to a 
much wider demographic, bypassing 
the often elitist design approach and 
offering a more inclusive atmosphere. 
It is this feeling that carried through-
out Milan: a sense of whimsy, nostalgia 
and dreamlike imagination. It reminded 
me of the passion and infectious energy 
that good design can ignite. One result of 
this approach is that each visitor has a 
unique experience and feels and reacts 
differently.
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The buzzword 
‘experiential’ 
was the name  
of the game

Featuring immersive experiences, 
playful collaborations and 
dazzling installations from the 
cream of the international design 
community, this year’s Milan 
Design Week was an astonishing 
feast for the senses

Chez Nina by Mattia Lotti

Surface diner bar in collaboration with NY-based architect David Rockwell

Rossana Orlandi at her eponymous gallery

‘Life in Vogue’: Vogue Italia’s offices reimagined by London designer Faye Toogood

India Mahdavi’s toy-like sculptures at the Nilufar Gallery Gubi products at the Palazzo Serbelloni

•	The subject lands extend to approx. 3.4 acres 
(1.38 ha)
•	Zoned Existing Residential, Infill
•	The site is located on the western side of 

Leixlip approx. 300m from the Leixlip Louisa 
Bridge train station.
•	Of interest to developers, investors and 

those seeking an investment with growth 
prospects

Public Auction, Wednesday, 30th May, 3pm,  
Glenroyal Hotel, Maynooth, Co. Kildare  

(unless previously sold)

Approx.	3.4	acres	(1.38	ha)	
Zoned		Residential,	

Maynooth Road, Leixlip, Co. Kildare.
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Approx.	183	acres	(74	ha)	(in	lots)	-	With	Development	Potential	
Allenswood, Lucan, Co. Dublin.

•	 Prime land holding with long term potential
•	 Suitable for any agricultural or equestrian use
•	 Superb free draining lands with excellent frontage onto two roads
•	 Strategically located between Lucan, Leixlip, Clonee, Blanchardstown and M4/M3 motorways
•	 Expression of interest to be submitted to the estate agents before Thursday 7th of June at 12 pm

Lot	1:	13	acres,	Lot	2:	16	acres,		Lot	3:	57	acres,	Lot	4:	97	acres,	and	lot	5:	The	Entire
Solicitor:  Robert Dore & Co.  Tel:  01 6790580


